
17790 Federal Register / Vol. 80, No. 63 / Thursday, April 2, 2015 / Notices 

SUPPLEMENTARY INFORMATION: The 
Institute of Museum and Library 
Services is the primary source of federal 
support for the Nation’s 123,000 
libraries and 35,000 museums. The 
Institute’s mission is to inspire libraries 
and museums to advance innovation, 
learning and civic engagement. The 
Institute works at the national level and 
in coordination with state and local 
organizations to sustain heritage, 
culture, and knowledge; enhance 
learning and innovation; and support 
professional development. IMLS is 
responsible for identifying national 
needs for and trends in museum, 
library, and information services; 
measuring and reporting on the impact 
and effectiveness of museum, library 
and information services throughout the 
United States, including programs 
conducted with funds made available by 
IMLS; identifying, and disseminating 
information on, the best practices of 
such programs; and developing plans to 
improve museum, library and 
information services of the United 
States and strengthen national, State, 
local, regional, and international 
communications and cooperative 
networks (20 U.S.C. Chapter 72, 20 
U.S.C. § 9108). 

The purpose of this collection is to 
support Museums for All, a voluntary 
program to increase access to museums 
for underserved audiences. Through 
Museums for All, museums allow 
Electronic Benefit Transfer (EBT) card 
holders to receive reduced-price 
admission to their facilities. This 
information collection will obtain data 
from participating museums necessary 
to administer the program, such as 
institution contact information and a 
staff person to administer the program. 
Because this is a new program, 
additional information will be collected 
to assess implementation of the program 
components, the efficacy of Agency 
supplied materials, and the impact of 
the program. 

Current Actions: This notice proposes 
clearance of the Museums for All 
program. The 60-day notice for the 
Museums for All program, was 
published in the Federal Register on 
November 21, 2014, (FR vol. 79, No. 
225, pgs. 69538–69539). The agency has 
taken into consideration the one 
comment that was received under this 
notice. 

Agency: Institute of Museum and 
Library Services. 

Title: Museums for All. 
OMB Number: To Be Determined. 
Affected Public: The target population 

is museums that choose to participate in 
the Museums for All program. 

Number of Respondents: 125 in first 
year (anticipated). 

Estimated Average Burden per 
Response: The burden per respondent is 
estimated to be an average of 60 
minutes. 

Estimated Total Annual Burden: 125 
hours (that is 60 minutes per respondent 
times 125 respondents equal 7,500 
minutes or 125 hours). 

Total Annualized capital/startup 
costs: n/a. 

Total Annual costs: $2,663.75 (125 
respondents times 1 hour times $21.31/ 
hour equals $2,663.75). 

Contact: Comments should be sent to 
Office of Information and Regulatory 
Affairs, Attn.: OMB Desk Officer for 
Education, Office of Management and 
Budget, Room 10235, Washington, DC 
20503, (202) 395–7316. 

Dated: March 30, 2015. 
Kim A. Miller, 
Management Analyst, Office of Planning, 
Research, and Evaluation. 
[FR Doc. 2015–07579 Filed 4–1–15; 8:45 am] 

BILLING CODE CODE 7036–01–P 

THE NATIONAL FOUNDATION FOR 
THE ARTS AND THE HUMANITIES 

Submission for OMB Review, 
Comment Request, Proposed 
Collection: Let’s Move! Museums & 
Gardens Program 

AGENCY: Institute of Museum and 
Library Services, National Foundation 
for the Arts and the Humanities. 
ACTION: Submission for OMB Review, 
Comment Request. 

SUMMARY: The Institute of Museum and 
Library Services announces the 
following information collection has 
been submitted to the Office of 
Management and Budget (OMB) for 
review and approval in accordance with 
the Paperwork Reduction Act (44 U.S.C. 
Chapter 35). This program helps to 
ensure that requested data can be 
provided in the desired format, 
reporting burden (time and financial 
resources) is minimized, collection 
instruments are clearly understood, and 
the impact of collection requirements on 
respondents can be properly assessed. 

A copy of the proposed information 
collection request can be obtained by 
contacting the individual listed below 
in the ADDRESSES section of this notice. 
DATES: Written comments must be 
submitted to the office listed in the 
CONTACT section below on or before May 
1, 2015. 

OMB is particularly interested in 
comments that help the agency to: 

• Evaluate whether the proposed 
collection of information is necessary 
for the proper performance of the 
functions of the agency, including 
whether the information will have 
practical utility; 

• Evaluate the accuracy of the 
agency’s estimate of the burden of the 
proposed collection of information 
including the validity of the 
methodology and assumptions used; 

• Enhance the quality, utility and 
clarity of the information to be 
collected; and 

• Minimize the burden of the 
collection of information on those who 
are to respond, including through the 
use of appropriate automated electronic, 
mechanical, or other technological 
collection techniques or other forms of 
information technology, e.g. permitting 
electronic submissions of responses. 
ADDRESSES: Christopher J. Reich, 
Institute of Museum and Library 
Services, 1800 M Street NW., 9th Floor, 
Washington, DC 20036. Telephone: 
(202) 653–4685. Email: creich@imls.gov 
or by teletype (TTY/TDD) for persons 
with hearing difficulty at (202) 653– 
4614. 

SUPPLEMENTARY INFORMATION: The 
Institute of Museum and Library 
Services is the primary source of federal 
support for the Nation’s 123,000 
libraries and 35,000 museums. The 
Institute’s mission is to inspire libraries 
and museums to advance innovation, 
learning and civic engagement. The 
Institute works at the national level and 
in coordination with state and local 
organizations to sustain heritage, 
culture, and knowledge; enhance 
learning and innovation; and support 
professional development. IMLS is 
responsible for identifying national 
needs for and trends in museum, 
library, and information services; 
measuring and reporting on the impact 
and effectiveness of museum, library 
and information services throughout the 
United States, including programs 
conducted with funds made available by 
IMLS; identifying, and disseminating 
information on, the best practices of 
such programs; and developing plans to 
improve museum, library and 
information services of the United 
States and strengthen national, State, 
local, regional, and international 
communications and cooperative 
networks (20 U.S.C. Chapter 72, 20 
U.S.C. 9108). 

Abstract: The purpose of this 
collection is to support a program to 
provide a targeted public health 
message in museums and gardens. 
Using the registration form for Let’s 
Move! Museums & Gardens program 
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1 15 U.S.C. 78s(b)(1). 
2 17 CFR 240.19b–4. 

3 15 U.S.C. 78s(b)(3)(A)(ii). 
4 7 CFR 240.19b–4(f)(2). 

5 The Exchange notes that the date of the fee 
schedule was amended to March 17, 2015 in a 
previously filed proposed rule change. See SR– 
BATS–2015–23 (filed March 17, 2015). 

6 See Securities Exchange Act Release No. 73918 
(December 23, 2014), 79 FR 78920 (December 31, 
2014) (File Nos. SR–EDGX–2014–25; SR–EDGA– 
2014–25; SR–BATS–2014–055; SR–BYX–2014–030) 
(Notice of Amendments No. 2 and Order Granting 
Accelerated Approval to Proposed Rule Changes, as 
Modified by Amendments Nos. 1 and 2, to Establish 
a New Market Data Product called the BATS One 
Feed) (‘‘BATS One Approval Order’’). 

7 See Securities Exchange Act Release Nos. 74282 
(February 17, 2015), 80 FR 9487 (February 23, 2015) 
(SR–EDGX–2015–09); 74283 (February 18, 2015), 80 
FR 9809 (February 24, 2015) (SR–EDGA–2015–09); 
74284 (February 18, 2015), 80 FR 9792 (February 
24, 2015) (SR–BYX–2015–09); and 74285 (February 
18, 2015), 80 FR 9828 (February 24, 2015) (SR– 
BATS–2015–11) (‘‘BATS One Fee Proposals’’). 

8 BZX’s affiliated exchanges are EDGA Exchange, 
Inc. (‘‘EDGA’’), EDGX Exchange, Inc. (‘‘EDGX’’), and 
BATS Y-Exchange, Inc. (‘‘BYX’’, together with 
EDGX, EDGA, and BZX, the ‘‘BATS Exchanges’’). 
On January 23, 2014, BATS Global Markets, Inc. 
(‘‘BGMI’’), the former parent company of the 
Exchange and BYX, completed its business 
combination with Direct Edge Holdings LLC, the 
parent company of EDGA and EDGX. See Securities 
Exchange Act Release No. 71375 (January 23, 2014), 
79 FR 4771 (January 29, 2014) (SR–BATS–2013– 
059; SR–BYX–2013–039). Upon completion of the 
business combination, DE Holdings and BGMI each 
became intermediate holding companies, held 
under a single new holding company. The new 
holding company, formerly named ‘‘BATS Global 
Markets Holdings, Inc.,’’ changed its name to 
‘‘BATS Global Markets, Inc.’’ and BGMI changed its 
name to ‘‘BATS Global Markets Holdings, Inc.’’ 

9 The Exchange understands that each of the 
BATS Exchanges will separately file substantially 
similar proposed rule changes with the Commission 
to implement fees for the BATS One Feed. 

(previously known as Let’s Move 
Museums, Let’s Move Gardens), IMLS 
will collect information about 
participant museums’ exhibits, 
programs, and food service operations 
that are targeted at fighting childhood 
obesity. The information will be used to 
confirm program participation 
requirements and to share best practices 
in public health programs. 

Current Actions: This notice proposes 
clearance of the Let’s Move! Museums & 
Gardens registration form. The 60-day 
notice for the Let’s Move! Museums & 
Gardens information collection was 
published in the Federal Register on 
December 5, 2014, (FR vol. 79, No. 234, 
pgs. 72214–72215). No comments were 
received. 

Agency: Institute of Museum and 
Library Services. 

Title: Let’s Move! Museums & 
Gardens. 

OMB Number: 3137–0084. 
Frequency: Annual. 
Affected Public: Museums, state, 

local, tribal government and not-for- 
profit institutions. 

Number of Respondents: 50. 
Estimated Time per Respondent: 0.17 

hours. 
Total Annual Costs to Respondents: 

$164. 
Total Annualized to Federal 

Government: $4,615. 
Contact: Comments should be sent to 

Office of Information and Regulatory 
Affairs, Attn.: OMB Desk Officer for 
Education, Office of Management and 
Budget, Room 10235, Washington, DC 
20503, (202) 395–7316. 

Dated: March 30, 2015. 
Kim A. Miller, 
Management Analyst, Office of Planning, 
Research, and Evaluation. 
[FR Doc. 2015–07611 Filed 4–1–15; 8:45 am] 

BILLING CODE CODE 7036–01–P 

SECURITIES AND EXCHANGE 
COMMISSION 

[Release No. 34–74598; File No. SR–BATS– 
2015–24] 

Self-Regulatory Organizations; BATS 
Exchange, Inc.; Notice of Filing and 
Immediate Effectiveness of a Proposed 
Rule Change To Amend the Fees for 
the BATS One Market Data Product 

March 27, 2015. 
Pursuant to Section 19(b)(1) of the 

Securities Exchange Act of 1934 (the 
‘‘Act’’),1 and Rule 19b–4 thereunder,2 
notice is hereby given that on March 17, 

2015, BATS Exchange, Inc. (the 
‘‘Exchange’’ or ‘‘BZX’’) filed with the 
Securities and Exchange Commission 
(‘‘Commission’’) the proposed rule 
change as described in Items I, II and III 
below, which Items have been prepared 
by the Exchange. The Exchange has 
designated the proposed rule change as 
one establishing or changing a member 
due, fee, or other charge imposed by the 
Exchange under Section 19(b)(3)(A)(ii) 
of the Act 3 and Rule 19b–4(f)(2) 
thereunder,4 which renders the 
proposed rule change effective upon 
filing with the Commission. The 
Commission is publishing this notice to 
solicit comments on the proposed rule 
change from interested persons. 

I. Self-Regulatory Organization’s 
Statement of the Terms of Substance of 
the Proposed Rule Change 

The Exchange filed a proposal to 
amend the market data section of its fee 
schedule to: (i) Establish a Digital Media 
Enterprise Fee for the BATS One Feed; 
and (ii) make a non-substantive change 
to the description of the BATS One Feed 
Enterprise fee. 

The text of the proposed rule change 
is available at the Exchange’s Web site 
at www.batstrading.com, at the 
principal office of the Exchange, and at 
the Commission’s Public Reference 
Room. 

II. Self-Regulatory Organization’s 
Statement of the Purpose of, and 
Statutory Basis for, the Proposed Rule 
Change 

In its filing with the Commission, the 
Exchange included statements 
concerning the purpose of and basis for 
the proposed rule change and discussed 
any comments it received on the 
proposed rule change. The text of these 
statements may be examined at the 
places specified in Item IV below. The 
Exchange has prepared summaries, set 
forth in Sections A, B, and C below, of 
the most significant parts of such 
statements. 

A. Self-Regulatory Organization’s 
Statement of the Purpose of, and 
Statutory Basis for, the Proposed Rule 
Change 

1. Purpose 

The Exchange proposes to amend the 
market data section of its fee schedule 
to: (i) Establish a Digital Media 
Enterprise Fee for the BATS One Feed; 
and (ii) make a non-substantive change 

to the description of the BATS One Feed 
Enterprise fee.5 

The Commission recently approved a 
proposed rule change by the Exchange 
to establish a new market data product 
called the BATS One Feed 6 as well as 
published proposed rule changes to 
establish related fees.7 The BATS One 
Feed is a data feed that disseminates, on 
a real-time basis, the aggregate best bid 
and offer (‘‘BBO’’) of all displayed 
orders for securities traded on BZX and 
its affiliated exchanges 8 and for which 
the BATS Exchanges report quotes 
under the Consolidated Tape 
Association (‘‘CTA’’) Plan or the 
Nasdaq/UTP Plan.9 The BATS One Feed 
also contains the individual last sale 
information for the BATS Exchanges 
(collectively with the aggregate BBO, the 
‘‘BATS One Summary Feed’’). In 
addition, the BATS One Feed contains 
optional functionality which enables 
recipients to receive aggregated two- 
sided quotations from the BATS 
Exchanges for up to five (5) price levels 
(‘‘BATS One Premium Feed’’). 

BATS One Digital Media Enterprise Fee 
The Exchange proposes to amend its 

fee schedule to establish a Digital Media 
Enterprise Fee of $15,000 per month for 
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